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WHAT AM | DOING ?

The type of projects | can manage effectively is quite
broad, and allows me to have a full vision from scratch
to finish. | do global artistic direction for digital and print
which incluedes : branding, visual universe, key-visuel,
packaging design, graphic charter, mood board, story
board, illustration, short motion animation and photo-
graphy needs.

For parisian and international agency (Chic, Appartement 103, Lonsdale, Camelia,
Extreme Luxe, Mazarine, Love, ...) & personals costumers (Ashaha, Millesime, Lancel,
Absinthe, Quartz, I'Occitane, Vuarnet, Ocean Heritage, Mikli, ...)

Luxury : Piaget, Van Cleef & Arpel, Lancel, Cartier, lancome, Tisso, Moet & Chandon
Spirit : Hennessy, The Glenlivet, Singleton, Bollinger, Remy Martin

Beauty : Filorga, Vichy, Narcisso Rodriguez, Ocean Heritage, Mugler, Lazzaro, Loreal
Branding : Perrier, Millesime, French Notary, Lesenechal



200710 2024 : Directeur artistic free-lance for serveral agency
& personal customers

2013 to 2015 : Associate founder & creative director for Les Jouets Libres
game design, packaging, photography, publishing, web, video..

2010 : Partnership with Yukijung Research for event-based artistic
productions of sound and light.

2004 to 2007 : Freelance art director at Mazarine for Cartier
(jewelry, watches and handbags)

2023 Midjourney auto learning & english class with Transperfect
2022 Blender training
2021 Word Press formation

2010 «Living art» at the cube with florent aziosmanoff

1998 Diplomain graphic arts at the EPSAA (Ecole Professionel Professionel

d’Arts et d’Architecture de la Ville de Paris)

2003 to 2004 : Freelance artistic director for Les Enfants Gateés

1999 to 2003 : Junior artistic director at Mazarine head of publishing & image
1998 : Designer graphic Euro rscg

1997 : Creative assistant internship chez Nelly Rody

1996 Layout designer internship for Prisma Press

22 avril 1976 Adobe creative suite mixed
32 rue Diderot - 93100 Montreuil with artificial intelligence tools.
0689092023

krajewski.roman@gmail.com
roman@krajewski.fr
krajewski.fr



OLFACTIVE REVIEW EVENT

ARTISTIC DIRECTION FOR PRINT & DIGITAL SUPPORT,
ILLUSTRATIONS MIXED TECHNIQUE (WITH Al & TRADITIONEL PRODUCTION)

PERSONAL CUSTOMER
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the review

nose

TOP NOTE

Orange BlossSom s

Orange blossom is a complex ingredient, almost a fragrance in itsef
it has a complex scent and can be interpreted within a large palette of notes

HEART NOTE

BASE NOTE

OVERALL IMPRESSION

Absolutly love 125/180
Like 30/80
Neutral 10/80
Don't like 5/80
Hote 0/80
«Wearing

DIGITAL SET ART DIRECTION AND ILLUSTRATION

ODOR PERSISTENCE
Absolutly love

Like

Neutral

Don't like

Hote

125/180
30/80
10/80

5/80
0/80

PRICE / QUALITY RATIO

Absolutly love
Like

Neutral

Don't like

Hote

Jeels like a stroll

through a sun drenched garden.

L8 8 &

125180
30/80
10/80
5/80
0/80

Sweet embrace

TOP NOTE

Sweet embrace under the moon's gentle
glow, where whispers weave tales only lo-
vers know. In the tranquil night, our souls
dance to the melody of stars, entwined
in a timeless embrace of love's tender
embrace.

\_ y

Full bloom

TOP NOTE 4/5
a symphony of colors erupts in nature's
grand display, each petal unfurling to
greet the sun's warm embrace. Amidst
the fragrant air, whispers of spring weave
tales of renewal and growth,

J

Warm and carthy

TOP NOTE
Warm and earthy, the aroma of freshly
brewed coffee fills the cozy kitchen, awake-
ning senses with each sip. Outside, golden
rays filter through autumn leaves, casting a
soft glow upon the rustic landscape.

\_ y
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SOCIAL MEDIA ART DIRECTION AND ILLUSTRATION

noseparis &
188 publications 44,2 k followers 115 suivile)s

MNose Paris.
A Perfume Diag & Beauty Curator; $0+ niche brands: Creed,

Free express shipping to 76+ countries®
£ www.noseparis.com

Subvi{n) par oskol_skincars, oceanharitage, ot ofris.paris

AGRANCES POSSESS
E POWER TO UPLIFT

,IGNITE PASSIONS,
D LEAVE AN INDELIBLE
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amultitude of aromas are used
compositions. Citrus [ruits.
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Orange Blossom

The delic. forange
symzhony that tantalioes th:
Dexived from the biossorms of the bitter orange tree, this
ingrechent boasts @ fragrance palette that is both.
intricate and captivating.

A its hearl, orange blossom unveils sveet floral notes,

reminiscent of a sun-kessed orchard in full Bloom. Vet

within this floral bouguet lies a subtle hint of citius,
g tha Trag s el
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Fragrances are more than just
scents: they are storics captured in
a bottle. With each spritz. they
unleash a world of memories and
emotions, invoking nostalgia or
kindling new experiences.

leave a
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Cistribution of
different fragrances

As the scent unfolds, it reveals deeper, more
complex lavers, There's a whisper of green,
evoking images of lush (oliage, while a touch
ol spice adds a tantalizing warmth to the
composition.
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VISUALS FOR THE COGNAC BRAND

ARTISTIC DIRECTION, KEY VISUAL,
DIGITAL AND PRINT VARIANT & STORY BOARD MOTION

APPARTEMENT 103
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L AUNCH OF THE SALES PLATFORM

ARTISTIC DIRECTION FOR DIGITAL SUPPORT,
ILLUSTRATIONS MIXED TECHNIQUE (WITH Al & TRADITIONEL PRODUCTION)

PERSONAL CUSTOMER
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Overview 2~ SO 4

Simplifyy your look with Less
and let the purity of the stones
speak for themselves.

DISCOVERY +

Watches

NOTE 4/5

LIKE ME
Discover «L_ess», a collection of bracelets in precious stones of Minimalist ele-

gance. Each piece embodies the raw beauty and sulbtle power of gems, offe-

ring a touch of sophistication discreet to your style. Simpli our look with Less

and let the purity of the stones speak for themselves.

CLASSER PAR FILTRER PAR
@ conselLLES [J DISPONIBLE EN LIGNE

ESSENTIEL
O PRIX CROISSANT o
CATEGORIE VIEW ALL | KEEPIT

BAGUES

O PRIX DECROISSANT

BAGUES DE FIANCAILLES
BOUCLES D'OREILLES
BRACELETS

COLLIERS
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188 publications 44,2 k followers

Nose Paris
1. Perfume Diag & Beauty Curator; $0+ niche brands: Creed,

Free express shipping to 76+ countries®
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HIGH JEWELLERY & WATCHES
NEW COLLECTION

ARTISTIC DIRECTION, GRAPHIC EXPLORATION, COLLECTION BOOK,
SOCIAL NETWORKS & CORPORATE MOVIE

WITH EXTREME AGENCY



HAUTE JOILLERIE PIAGET
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NEW HIGH JEWELLERY COLLECTION

ARTISTIC DIRECTION, KEY VISUALS FOR BOOK & DIGITAL SOCIAL NEWORKS & GIFTING
EXTREME AGENCY
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SOCIAL MEDIA ART DIRECTION WITH EXTREME AGENCY

©
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25 likes
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layla great work !

Instagram +2

van cleef & arpels
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van cleef & arpels
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PRINT DESIGN ART DIRECTION WITH EXTREME AGENCY

PO ETRY OBl

Da porro ocull fugltant ultanique et alte aera per purum

grauiter que est acer adu rit sacpe oculos, Lurida praete

rea fiunt quaccumque tu rerum multaque sunt ocu lis in

eorum sunt in Juce tuemur propterea quia, cum confes-

tim lucidus acre qui quasi purgat eo multisque minutior,
et mage pollens.

Atria uersari ¢t circumcursar sol ctiam caecat, contra si
tendere pergas propterea quia uis magnast feruntur, et
feriunt oculos turbantia composituras. lgnis multa do
lorem oculis quae gignunt insinuando. Da porro oculi fu
gitant ultanique et alte agra per purum grauiter que est
acer adu rit saepe oculos, Lurida praeterea fiunt quac cu
mque tu rerum multague sunt ocu lis in eorum sunt in
luce tuemur prop terea quia, cum confestim lucidus aere
qui quasi purgat eo multisque minutior et magnast ferun
ture mage pollens.

Van Cleef & Arpels
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BRANDING DESIGN FOR MILLESIME HOTEL GROURP

ARTISTIC DIRECTION, LOGOTYPE & IDENTITY, DIGITAL AND PRINT VARIANT
PERSONAL CUSTOMER
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Un voyage dans

Ie temps,
ontournable d L

s de champagne.
5 o1 granck

=5 du Pont Dom Luis
Fenirie de e i | dowseo,
Ll cocon urbxain idéal pour
Meipade culivrelie. DécouyvTez

LA QUINTA DA GRANJA
UN MOMENT
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du guartier
prisées des
1 la magnifique Fondation
orain de Sermahves.
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CHATEAU

COCORICO
THEOULE

2 S
DE
SUR-MER

millésime:
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millésime

ATELIER DETOX

Tous les mardis de juillet et aout

E Y
20f8

CHATEAU DE SACY

tous les ler vendredi du mois

un samedi sur deux

LE BONIHEUR
EST DANS LA
CUISINE

PALTL. BOCLISE

millésime:

cachon s Artennas, Mannk sl il

2ol chata peuly b,
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FULL BRAND IDENTITY FOR
THE NEW LIFESTYLE MAGAZINE PROJEC T

ARTISTIC DIRECTION, EXPLORATION GRAPHIQUE,
LOGOTYPE & IDENTITY; DIGITAL AND PRINT VARIANT

PROCESS BLUE
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PRINT DESIGN ART DIRECTION PERSONAL CUSTOMER

hsinthe,

comme couleur, c’'est 'éclat,

le lustre toujours soulignes,
et tient & ce pouvoir de réunir
en elle méme, I’'obscurité et
la lumiére soit toute

la couleur du monde.

> intention est d'explorer l'univers de la
création dans tous les domaines qui nous plaisent oy
el qui nous tiennent a coeur. A la lumiére de nos REDACTEUR
pr upations el intéréts, les domaines de la
communication, de la culture visuelle, de l'art et
des métiers culinaires seront ici reconsidérés d'un
nouveau point de vue. Absinthes a pour objectif
de suivre une nouvelle vision. Nous considérons
le magazine comme un laboratoire d’idées et de
concepls a travers lequel nous recherchons une
nouvelle valeur. Nous dirigerons notre regard
vers la maniere fondamentale et authentique par

laquelle la créativité s'exprime de nos_jours.
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Morceaux cholsi par
LAURENT JULIEN illustre
par SAMY HALIN illustrateur

Découverte des piéces

les plus intimes el secreles
de I'un des plus grand hétel
particuliers parisien :

LE RESERVOIR

30

OLIVIER CASTAING
directeur de la SCHOOL GALERY
nous presente I'un de ses

artistes préféres

Livre a lire au coin d'un feu,
un the chaud a la main

:' 51‘3

Perdons nous dans les couleurs
de DICGOIN manufacture de grés
& de poterie et verrerie la Rochére

PRINT DESIGN ART DIRECTION PERSONAL CUSTOMER

28

I

Good looking time en compagnie
de EMERIC LADERN manequin et
de MATHIAS BORD photographe

S
=

Portrait de
MAURO COLAGRECO
chef cuisinier

32

Petite séléction des endroits
les plus tendances de la capitale
ou se laisser aller

31

Ces lieux de vacances o
I'on se verrail bien ne jamais revenir

33 /37 /38

Nos partenaires aussi ont
le droit de 8'expriment

Présentation de RONRAD
artiste illustrateur réalise
uniquement au stylo bic

Focus
sur le travail

de NICOLAS

LEFEUVRE
artisfe
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Mon enfa °
Songe a la douceur

CHARLES

sprit ont les charmes

UX
De tes trait eux,
Brillant a tr; s leurs lar

La, tout n'est qu ordre el beaulé,
‘e, calme et volup.

meubles luisants,
var les ans,

deur orientale,
Tout y parlerail
A lI'ame en secret
Sa douce langue natale.

La, tout n'est gu'ordre et beauté,
Luxe, calme et volup,

PRINT DESIGN ART DIRECTION PERSONAL CUSTOMER

Vois sur ces canaux
Dormir ces seaux
Dont I'humeur e
C'est pour assouvir
Ton moindre désir

Ou'ils viennent du bout du monde.

- Les soleils couchants
Revétent le mps,

Les canaux, la ville entiére,
D’hyacinthe et d’or ;

Le monde s'endort

Dans une chaude lun

La, lout n'est qu'ordre el beaule,
Luxe, calme et volupté.

BOOK 2024 © ROMAN KRAJEWSKI




S'EMERVEILLER

Virginic
Boudsocq
Olga.etc

Nulpario corest inctam sant
¢strum eatio eribert erfernatur.
Con dolum re nate velluptati
dolesti onseque voluptiam.

Tate velluptail dolestl onseque voluptiam
fugia exerepe reicatur alile nonse sequaep
erchillis is exera eruptam quis audandipmo-
luptas doluptatur, accuptatum hictinctur rsa
num con cus, conseque dolupiu reperrum

quas sit modis rereicia veliam la velenit plis
et quaeri sit plab id quam gue conet fuga. Ut
ommoluptur sent et dollest quo molupias
doluptatur, accuptatim hietinetur rmolip-
tas doluptatur, accuptatum hictinetur rem-
pos magniam, veligendae re vent earume
ducia cuptat. Rovide quibus expelis eum as

perep edignaturfvelluptati dolesli onseque
voluptiam fugia exerepe reicatur alite nonse
sequaep erchillis is exera eruptam quis au-
dandipsa num con cus, conseque doluptu
reperrumaquas sit modis rereicia.

Tate velluptati dolesti onseque voluptiam
fugia exerepe reicatur alile nonse sequaep
erchillis Is exera eruptam quis audandipsa
num con cus, conseque doluptu reperrum-
quas sil modis rereicia vellam la velenit plis
el quaeri sit plab id quam que conet fuga. U
ommoluptur sent et dollest quo moluptas
doluptatur, accuptatum hictinetur rempos
magniam, veligendae re vent earume ducia
cuplat. Rovide quibus expelis eumn asperep
edignatur? o

a8
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FULL BRAND NEW IDENTITY
FOR JEWELLER LAUNCH

ARTISTIC DIRECTION, LOGOTYPE & IDENTITY,
DIGITAL AND PRINT VARIANT & MERCHANDISING

PROCESS BLUE



JoAILLE

LESEMNECHAL

LESENECHAL
LERIE ™

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh evismod tincidunt ut laoreet
dalore magna aliquam erat volutpat. Uit wisi enim ad minim veniam, quis nostrud exerel tation ullamecorper
susciplt lobartis nisl ut aliquip ex ea commaoda consequat. Duis autem vel eum iriure dolor in hendrerit in vulpu-
tate velit esse molestie consequat, vel illum dolore eu feugiat nulla f;

dignissim qui blandit praesent luptatum zzril delenit augue duis dolore te feugait nulla facilisi, Lorem ipsum dolor

sit amet, cons ectetuer adipiscing elit, sed diam nonummy nibh euismod tincidunt ut lacreet dolore magna MARTIN LESENECHAL
2 rue Hoche - 35000 RENN
Tél. 02 97 38 53 85
|oaillorio.janir@wanadoo.fr

www josillerijanin.com

aliquam erat volutpat, Lit wisl enim ad minim venlam, quis nostrud exerc on ullamenrper s t labortis nisl
ut aliquip ex ea commada consequat,

Lorem ipsum dolor sit amet, Cons tuer adipiscing elit, sed diam nonummy nibh evismod wnt ut laoreet
dolore magna aliqguam erat volutpat. Ut wisi enim ad minim iam, quis nostrud & tation ullamcorper
suscipit lobortis nisl ut aliquip ex ea commodo consequat. Duis autem vel eum iriure dolor in hendrerit in vulpy-
tate velit esse molestie consequat, vel illum dolore eu feugiat nulla facilisis at v

dignissim qui blandit praesent luptatum zzril delenit augue duis dolore te fepg

Lorem ipsum dolor sit amet ipiscing elit, sed diam nonu

dolore magna aliquam erat volutpat. Ut wisi enim ad minim veniam, qu

suscipit lobortis nisl ut aliquip ex ea commodo conseguat,

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonu

dolore magna aliguam erat volutpat. Ut wisi enim ad minim veniam, g

suscipit lobortis nisl ut aliquip ex ea commodo conseguat, Duis autem vel §

tate velit esse molestie conseguat, vel illum dolore ey feugiat nulla facilisis

dignissim, Qui blandit praesent luptatum zzril delenit augue duis dolore te)

Lorem ipsum dolor sit amet, cons ectetuer adipiscing elit sed diam nonum

dolore magna aliquam erat volutpat. Ut wisi enim ad minim veniam, qu

P rile Hoche - 35000 REMNES
Tél. 02 97 38 53 85
e janin@wanadoo.fr 2 Co PEATTIZ
IN® SRET 914 822 424 000 18
TVAFR 15 914 822 424

(f LESENECHAL

JOAILLIERS
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DESIGNING THE SALON OF COSME TIC SURGERY'S
VISUAL BRAND TO PROMO TE NEW PRODUCTS

ARTISTIC DIRECTION, KEY VISUAL.,
DIGITAL AND PRINT VARIANT & STORY BOARD MOTION

AGENCE CAMELIA
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GALDERMA
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STUDY CASE

GALDERMA
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K,

HAT STARTS WITH THE PATIENT.

>

PRACTITIONERS

I MOTIVATION,
DESIRES, PREFERENCES, %

THEY CONTINUOUSLY
FOLLOW

AART

CHANGE

HIT

COMBINATION
OF TREATMENTS

'E PUSHING OUR
CHALLENGING - : b g THE BOUNDARIES AESTHETIC

EVE S "GAIN

CASES

MOTION DESIGN ART DIRECTION WITH CAMELIA AGENCY TO SEE IT BOOK 2024 © ROMAN KRAJEWSKI




FULL BRAND IDENTITY FOR THE BRAND LAUNCH

ARTISTIC DIRECTION, LOGOTYPE & IDENTITY DIGITAL AND PRINT VARIANT,
CASTING, PHOTOSHOOTING, FILM DIRECTOR
PROCESS BLUE
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je sulis un
née de 'Océan __ : o manifeste
je suis son héritiaire - | " e

oceanheritage

: - Ot s vivante ¢ responsable
od
% SES VA d RECLES EN HERITAC

oceanheritage [+°] 4 e by |
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VISUAL FOR THE NEW WATCHES COLLECTION

ARTISTIC DIRECTION, LOGOTYPE & IDENTITY,
DIGITAL AND PRINT VARIANT & MERCHANDISING

WITH KIM DESIGN
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VISUALS FOR THE WHISKY BRAND

ARTISTIC DIRECTION, GRAPHIC EXPLORATIONS,
KEY-VISUAL FOR DIGITAL, PRINT & STORY BOARD

FOR CHIC DESIGN AGENCY
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VISUALS FOR THE WHISKY BRAND

ARTISTIC DIRECTION, GRAPHIC EXPLORATIONS,
KEY-VISUAL FOR DIGITAL, PRINT & STORY BOARD

FOR CHIC DESIGN AGENCY
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BRANDING UNIVERS FOR
THE NEW NON-ALCOHOLIC DRINKS

ARTISTIC DIRECTION, GRAPHIC EXPLORATIONS,
KEY-VISUAL FOR PACKAGING, DIGITAL & PRINT

FOR LONSDALE
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